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EcoVadis Gold 

Sustainability Rating

renewable energy tariffs 

across our operations

Carbon neutral own operations across 

Scope 1 and 2 CO2 emissions %

Wellbeing Index in our employee 

engagement survey(2)

Inclusion and Diversity Index in our 

employee engagement survey(2)

contributed across our nine-year 

partnership with Family Action

Track record of UK Corporate 

Governance Code Compliance(3)

ISO 27001 Information Security 

Management certification

Mandatory ethics training for all 

colleagues annually

customers improved their credit 

score over the past 12 months(1)

customers signed up for Aqua Coach 

and Credit Score since launch

customers were extended 

payment support in 2024

Note: 
(1) Last 12 months to December 2024.
(2) 2024 year-end survey.
(3) Where deemed appropriate, considering the size, nature and share ownership of the Group



“Best Credit Card or

Credit Facility” (2)



3,309 2,844 2,833

5,177

11,168 11,524

2019 2020 2021 2022 2023 2024

Total Spend (£m)









Note: 
(1) Represents P&L charge, not cash spend.
(2) Underlying operating costs includes operational losses and affordability claims.
Please see footnote on page 5 which explains the Group’s revised policy for the presentation of certain items in its management basis income statement and the subsequent re-presentation of 2023 comparatives.
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Total commitment

£6,020m(2,3)

Total commitment

£5,849m(2,3)
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D2C Merchant Offering

£m £m
20232024 20232024% %



£m 2024 2023
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